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the length and breadth of the States do a most lucra-
tive business as a rule, although some of them suffer
loss when they are speculative. The lecturers are
like any other commodity, bought and sold, and the
agents employ special agencies, mostly educated
women, to secure engagements for the lecture bureau,
and arrange the details of the contracts. There is
keen competition amongst the several agents, although
as a matter of etiquette they try to work within certain
areas without encroaching upon others by mutual
agreement. The organisations have a definite plan
every year during the two seasons, the first of which
is called the *' Fall", meaning the Autumn season,
and the second, the Winter, and each with a pro-
gramme of 8 or 10 lectures throughout each season,
and they try to fill the programme of these bureaus.
The subjects are varied, including social, political
and economic questions of the day affecting the
whole of Europe, nay, perhaps, the whole world,
and also sensational topics like big-game hunting in
Africa. Between the two ranges of subjects, there
are others which are of instructional character, re-
lating to scientific inventions, travel experiences in
other countries., archaeological researches, and so
forth. At one of the places that I appeared on the
platform, my immediate predecessor was talking
about lions. The one before that talked about
aeroplanes. The organisations sell the season tickets
for the whole course of eight lectures to the people